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4/15/05 - 50th Anniversary of McWorld

Protests and New Film Promise a Different ‘Opportunity’

LOS ANGELES - On Friday, April 15, McDonald’s Corporation will observe its 50th anniversary. According to its corporate website, it’s celebrating nothing less innocuous than “50 years of hamburgers, shakes and french fries” and “the ladder of opportunity that starts with jobs in the restaurant.”
For many people though, the date marks five decades of McMultinational profiteering—the inevitable result of pushing cheap, processed, less-than-nutritious food on unsuspecting consumers, the creation and continuation of hundreds of thousands of low-paying McJobs, and the ongoing exploitation of children, animals and the environment. 

 

Even rap and hip-hop music is now being co-opted: “McDonald's in the United States wants hip-hop artists to rap about the burger—and is willing to pay them if they write it into their songs,” notes Keith McArthur in Canada’s prestigious Globe and Mail (March 29, “Ronald McDonald recruits a new posse.”)

 

In the high-profile English “McLibel” case (1996-2005), London’s Royal Courts of Justice found McDonald’s marketing to have claimed “a positive nutritional benefit which their food did not match”; that McDonald's “exploits children” with their advertising strategy; found the company to be “culpably responsible for animal cruelty”; and that it was fair comment to say that McDonald's employees worldwide “do badly in terms of pay and conditions.” And finally, “If one eats enough McDonald's food, one's diet may well become high in fat, with the very real risk of heart disease.” 

A new film “McLibel,” directed by Franny Armstrong, chronicling the trial will open in theaters starting with New York, Chicago and Los Angeles on May 20. 

The film tells the true story of Helen Steel and Dave Morris, two ordinary people whom, after being sued for libel by McDonald’s, stood up to the multinational power and its McSpies. The case has been described as the biggest corporate PR disaster in history.

They refused to apologize for distributing a leaflet that asked consumers to ponder the question: “What’s Wrong with McDonald’s?” and listed the company’s transgressions.

Filmed over a 10-year period, the documentary follows the lives of Steel and Morris as they transform from anonymous non-profit activists into unlikely global heroes. 

The ‘McLibel 2’ defended themselves through the longest trial in English history, to date.

- more -

To mark McDonald’s 50th anniversary as symbol of a worldwide McWorld disaster, grassroots organizations across the country are invited to protest outside U.S. McDonald’s stores and Post Offices on April 15, as folks hit the streets to mail their tax returns.  

In the UK, activists will be distributing copies of the infamous "What's Wrong With McDonald's?" leaflets and Steel and Morris will be stamping on a birthday cake outside McDonald's HQ in London.  They hope similar events will occur in the U.S. and elsewhere around the world.

Grassroots groups are also invited to protest outside McDonald’s stores to celebrate the opening of “McLibel,” on May 20.
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